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SUPPORT EAGLE HILL SCHOOL!

PURCHASE A FAMILY AD IN OUR 2012 SPRING BENEFIT JOURNAL!

It’s easy to submit your ad! You have TWO choices:
ONLINE

1) 
Submit your photo and copy to Lisa Ferraro at lmferraro@optonline.net. Include the wording you’d like in 
your ad in the body of the email, and attach your photo. We’ll take your copy and photo and turn it into a 
beautiful ad. Be sure to let us know what size you wish, and include your name, please.

Or

2) 
Submit your ad as you wish it to appear, all designed. Make sure it’s in a pdf format, please.

Be sure to let us know what size you wish, and include your name, please.

BY MAIL

Submit your photo and copy by mail, using the form below. 
1. 
CONTACT INFORMATION (no need to fill this out if submitting your ad online)

Name:   

 












Address:











 
Home Phone:





      Cell Phone:  





Email:











2. 
AD SIZE AND PRICE (Please check one)



a.
Full page ad (7 x 4.5 inches – vertical only)



             $250.


b.
Half page ad (3.5 x 4.5 inches - horizontal only):




 $150.


c.
Quarter page ad (3.5 x 2.25” – vertical only, headshot only)


 $  75.

3.
PHOTO FORMAT (All photos will be black & white in catalog)



a. Submit the hard copy of your photo (must be between 3”x5” and 8”x8”) with this form.
4. CHOOSE YOUR FORMAT. YOU HAVE TWO CHOICES - 

a.
Send your photo and copy, and we will design something for you.                                        


OR
  

b.
Choose a design format, and include your photo (optional) and copy.








5. CHECK, PHOTO, AND FORM SHOULD BE MAILED TO:





Lisa Ferraro, Eagle Hill School Benefit Journal Committee


429 Cheese Spring Road, New Canaan, CT  06840

* checks for both online and mailed ads should be sent to this address, payable to Eagle Hill School
6.
DEADLINE FOR SUBMISSION: JANUARY 27, 2012 (FIRM)
7. 
FOR QUESTIONS:

Lisa Ferraro, Journal Ad Committee, lmferraro@optonline.net 
All ads will appear in the printed copy of our benefit journal that is sent to all current parents, as well as those attending the benefit. The ads will also scroll in a continuous loop on large screens as benefit guests enter the ballroom.

